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Product DescriptionWho are you?Who needs to know?Why should they care?How will they find
out?In a densely crowded marketplace, corporations, organizations, and even individuals look
for ways to differentiate themselves. That is the job of branding.Whether your goal is to express
a new brand or to revitalize an existing one, here is a proven, universal five-phase process for
creating and implementing effective brand identity. From research and analysis through brand
strategy, design development through application design, and identity standards through launch
and governance, Designing Brand Identity is an essential reference for the entire
process.Enriched by new case studies showcasing successful world-class brands from Herman
Miller and General Electric to the Obama '08 election campaign, this Third Edition offers new
insights into emerging trends such as sustainability and social networks.Alina Wheeler applies
her strategic imagination and process management skills to revitalize brands for Fortune 100
companies, entrepreneurial ventures, and nonprofits.Twelve Traits of the Best Brand Identity
FirmsThe choice for any client can be daunting. More than ever, there is a panoply of highly
capable firms that specialize in brand identity. Which ones should companies trust to revitalize
their brand? Whether the firms are global brand consultancies, multidisciplinary design offices,
design boutiques, or specialists in areas such as packaging or interactivity, these core
competencies hold true.1. Strategic imagination. An ability to understand and align business
goals with creative strategy and expression is critical.2. Process focus. A disciplined process is
used to foster collaboration, build trust, and ensure responsible decision-making and results.3.
Design excellence. Reducing a complex, meaningful idea to its visual essence requires skill,
patience, and unending discipline, whether the endpoint is a symbol, a look and feel, or an
integrated brand identity system.4. Irrefutable logic. Creating a new system or brand architecture
requires an ability to communicate a compelling case for change to any decision-maker, from
the CEO to the director of marketing to a division head.5. Alchemy. An ability to synthesize vast
amounts of information and reduce it to a big idea. Also, an ability to cut through the clutter and
see the “gold” in a marketing audit.6. Empathy and insight. An ability to be collaborative and
understand the perspectives of all stakeholders, to suspend judgment and transcend politics.7.
Flexibility and humor. An ability to keep an eye on the big picture despite constraints and
challenges. A sense of humor always helps.8. Mindfulness and curiosity. An awareness of what
is going on in the wider world and insight into best practices and the branding landscape.9.
Tenacity. Boundless energy and the perseverance of a marathon runner are required to develop
and refine key messages, new names, taglines, and branding guidelines.10. Organization.
Phase by phase, email by email, presentation by presentation, file by file, tracking and



documentation are key.11. Focus. First and foremost, the process must stay focused on the
customer and their experience.12. Passion. Passion fuels excellence and inspires brand
engagement.Review"Returning with a third edition is the branding bible that is widely regarded
as the absolute best, most comprehensive, most successful, and most effective book to use as
a reference when creating a brand and brand identity, Designing Brand Identity. Very thorough
and to the point, Wheeler's guide takes one through the process of developing, implementing,
disseminating, and maintaining a brand identity for a company, organization, or group and give
them an edge in the marketplace." (San Francisco Book Review, January 25, 2010)"We will be
reading the book together as a company, and you should stoop and buy one
now." (matchstic.com, August 25, 2009)From the Back CoverWho are you?Who needs to know?
Why should they care?How will they find out?In a densely crowded marketplace, corporations,
organizations, and even individuals look for ways to differentiate themselves. That is the job of
branding.Whether your goal is to express a new brand or to revitalize an existing one, here is a
proven, universal five-phase process for creating and implementing effective brand identity.
From research and analysis through brand strategy, design development through application
design, and identity standards through launch and governance, Designing Brand Identity is an
essential reference for the entire process.Enriched by new case studies showcasing successful
world-class brands from Herman Miller and General Electric to the Obama '08 election
campaign, this Third Edition offers new insights into emerging trends such as sustainability and
social networks.Alina Wheeler applies her strategic imagination and process management skills
to revitalize brands for Fortune 100 companies, entrepreneurial ventures, and nonprofits.Praise
for previous editions of Designing Brand Identity:An inspiring and powerful toolkit.The
MarketerAlina Wheeler provides a practical structure for the brand building process.Al Ries,
coauthor, PositioningWheeler's book offers a cogent description of how strategy and design
meet in the real world among world-class companies.Marty Neumeier, author, The Brand GapA
valued reference book for all members of the branding team.Communication ArtsAbout the
AuthorAlina Wheeler engages enterprises in a dynamic process to build their brands and
embrace best practices. Wheeler inspires the whole branding team to seize every opportunity to
design compelling customer experiences.Wheeler is passionate about her subject, and speaks
to groups large and small around the world, from Beijing to Bucharest.Read more
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Stan Bares, “Very helpful clarinet book. With a previous 1 and 2 Essential Techniques 2000 I was
pretty excited to buy this one and so far I'm not disappointed! It's great and especially helpful
publication for someone who start practicing the clarinet after decades(start little bit like a
teenager)! Just hope that this short revue would be little bit helpful for serious enthusiast! Thank
you!”

Gary W. Skifstrom, “Essential Technique 2000 book 1,2,and 3. This set of books taught me how
to play the Clarinet.....in 6 Mo of learning i'm playing songs from most any sheet music book that
is like......vary easy to learn...I learned the Clarinet.......but i would try it again for another
insterment..........if I wanted to play another insterment.......”

The book by Mark Mathabane has a rating of  5 out of 4.2. 24 people have provided feedback.
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